Fluency Space Grammar Workout

There are 8 grammar mistakes in the following text. Can you find them
all? The title contains no mistakes.

Carrefour’s Fight Against Price Increases

Carrefour, one of France’s biggest supermarket
chain, has announced that it will stop selling Pepsi
products because they became too expensive.

When the products will sell out on the shelves, they

will not be replacing.

This is the latest move in Carrefour’s fight against increasing prices for many branded goods.
Since September, the supermarket is placing signs next to products what have decreased in
size but increased in price, a process known as
“shrinkflation”. According Carrefour’s CEQ,
Alexandre Bompard, “Customers can really benefit
of seeing exactly which products have increased in
price. They are often extremely grateful to see

these advices, as it is often difficult to notice that a

product has decreased in size or weight.”



